
WWW.ANDAM.FR

The jury members gathered on Thursday, June 30,  
to select the fellowship winners of the 2022 ANDAM Fashion Awards.
The 13 finalists presented individually their business and creative project  
to the 33 jury’s members.

Following the interviews, the jury decided to award:
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ANDAM ANNOUNCES ITS 2022 WINNERS

THE ANDAM GRAND PRIZE, WITH 300K EUROS TO:

FOR ITS FIRST EDITION,  
THE SPECIAL PRIZE, WITH 100K EUROS, TO:

BOTTER

ROBERT WUN
For the following year, BOTTER and ROBERT WUN will benefit from a privileged 
mentorship by Bruno Pavlovsky, President of CHANEL’s Fashion, on both the creative  
and strategic dimensions of their business, in order to develop their label and strengthen 
their international reputation. 
 
“This season again, the ANDAM contest lived up to its promises in terms of creativity  
and diversity, reaffirming if proof were needed the role of Paris as the international  
Fashion capital. I offer my heartfelt congratulations to the winners and participants  
in this competition as well as the members of the jury, who all came from around the 
world. As mentor of this edition, I look forward to interacting with BOTTER and ROBERT 
WUN, starting notably with the presentation of the amazing savoir-faire of the Metiers 
d’art located at 19M and key partners of the fashion creatives.”   
BRUNO PAVLOVSKY, PRESIDENT OF CHANEL’S FASHION

“This year’s winners exude talent and energy, with a will that permeates their brand  
and will allow them, with ANDAM, to grow exponentially in the coming seasons.
Beyond the winners, the quality of the nominees, which remains unquestioned year after 
year, and continues to demonstrate the major role that ANDAM plays in the emerging 
spheres of fashion. With the precious support of our public and private partners,  
whom I warmly thank, our organization is a natural force for inspiration and change.”   

 GUILLAUME HOUZÉ, ANDAM PRESIDENT AND MEMBER OF THE 
EXECUTIVE BOARD, GALERIES LAFAYETTE GROUP
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THE ACCESSORIES PRIZE OF 50K EUROS, TO:

Selected by a fashion and innovation experts committee 
in April, EVER DYE won the 2022 ANDAM Fashion 
Innovation Award, granted with K70 euros. The ambition 
of the French startup is developing a new dyeing process 
combined with a bio sourced pigment allowing 
to dye quicker, using less energy and no petrochemical.

DOLLY COHEN
In order to help his/her brand’s development, Frédéric Maus, CEO of WSN,  
will offer DOLLY COHEN working mentorship sessions with WSN experts  
and a strategic and financial support in collaboration with Ulule platform. 
 
“I am very honored to be, this year, the mentor of the ANDAM Accessories Prize  
winner and support DOLLY COHEN in her brand’s development. This designer convinced  
us with her creative strength and her technique. She perfectly embodies the audacity  
and the vision of fashion accessories that Premiere Classe has been supporting for more 
than 30 years.”   
FRÉDÉRIC MAUS, CEO, WSN

THE PIERRE BERGÉ PRIZE OF 100K EUROS, TO:
BLUEMARBLE
Founder and CEO of Tomorrow, Stefano Martinetto will help help Anthony Alvarez  
to structure BLUEMARBLE and manage a safe and global growth for his brand thanks  
to precious advices in product development, investment, sales and distribution,  
marketing services, and direct-to-consumer capabilities. 
 
“BLUEMARBLE typifies how brands today need to be developed around communities  
with clear intent. Anthony Alvarez has done this through the superpowers of pure creative 
talent, and contagious positive energy. I am delighted to have the chance to work alongside 
Anthony and his team in the coming year and in helping him to scale his brand to be as big 
as his dreams.”   
STEFANO MARTINETTO, FOUNDER AND CEO, TOMORROW
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BALENCIAGA supports ANDAM starting from the 2022 edition as part of its sustainable 
development program. The Maison is providing fashion finalists with its stocks of fabrics 
and raw materials for the development and production of their collections. This is an action 
within the “Powered by Balenciaga” initiative launched in 2020 in the brand’s cultural, 
environmental, and social department. 

GALERIES LAFAYETTE’s buying team will meet the winners over the next two seasons  
in order to guide them with their collection merchandising and sales strategy. 
 
GOOGLE will offer the ANDAM winners one-to-one mentoring meeting with Sébastien 
Missoffe, VP Google France and Derek Blasberg, YouTube’s Head of Beauty & Fashion.

INSTAGRAM will provide the ANDAM winners with dedicated mentoring sessions with 
Eva Chen, VP Fashion Partnerships, and Clara Cornet, Fashion Partnerships Southern 
Europe, to develop their digital skills and learn how to make the most of Instagram and 
Meta family of apps.

MYTHERESA, the global luxury fashion e-commerce platform, will invite BOTTER,  
winner of the ANDAM Grand Prize, to the Mytheresa HQ for a series of working  
sessions with members of the senior leadership team. They will also benefit  
from a 1-year mentoring with quarterly digital touch base and a 360° campaign  
on MYTHERESA digital assets.

ANDAM SPONSORS OFFER A DEDICATED  
MENTORSHIP TO THE 2022 ANDAM WINNERS

DURING THE 2022 PRIZE CEREMONY HOSTED BY THE FRENCH MINISTER  
OF CULTURE, RIMA ABDUL MALAK, THE FIFTH 2022 ANDAM WINNERS RECEIVED  
A CRYSTAL TROPHY, GENEROUSLY OFFERED BY SWAROVSKI, AND DESIGNED  
BY EGON LAB, 2022 ANDAM PIERRE BERGÉ WINNER.



ANDAM GRAND PRIZE 2022
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BOTTER
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ROBERT WUN
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PIERRE BERGÉ PRIZE 2022BLUEMARBLE
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Founded in 1989 by Nathalie Dufour and chaired by Guillaume Houzé, the annual  
ANDAM Fashion Awards offer a financial support of 620.000€ and a dedicated 
mentorship to 5 companies chosen after a long and in-depth process of selection. 

Since 33 years, ANDAM brings together institutional and major private actors  
of the industry to develop strategies and transversal actions towards fashion talents.  
Its major role as agent and coordinator is made possible thanks to the commitment of: 

— its two historical partners and main financial sponsors: the French ministry of Culture 
and DEFI (Committee for the Promotion and Development of the French Fashion Industry) 

— as well as private sponsors, which renew and increase their support annually, including 
BALENCIAGA, CHANEL, CHLOÉ, FONDATION PIERRE BERGÉ YVES SAINT LAURENT, 
GALERIES LAFAYETTE, GOOGLE, HERMÈS, INSTAGRAM, KERING, LACOSTE, 
LONGCHAMP, LVMH, L’ORÉAL PARIS, MYTHERESA, OTB, PREMIERE CLASSE,  
SAINT LAURENT, SWAROVSKI AND TOMORROW.

ABOUT ANDAM

PRESS RELATIONS
KARLA OTTO PARIS  
ANDAM@KARLAOTTO.COM 
+33 (0)1 42 61 34 36


