
ANDAM ANNOUNCES THE FINALISTS OF ITS 30TH EDITION
After reviewing the applications received this year,  
the 27 members of the 2019 judges panel have selected  
the 2019 ANDAM finalists.

friday, May 31st, 2019

“With its unique heritage and know-how, French fashion strongly contributes to promoting  
our country across the world. Fashion is both a daily art affecting everyone and a major cultural 
and economic stake for France. I am particularly attached to upcoming designers who provide  
the dynamism and renewal of the fashion ecosystem. The French ministry of Culture participates 
to ANDAM in its mission of supporting creation and I would like to thank its team for the work 
done since 30 years, ensuring the creative continuity.” 

Franck Riester, French minister of Culture  

“This year’s selection of ANDAM finalists was particularly diverse and interesting, not uniformed by 
a single market trend or too business-driven. And it was very international and culturally rich. I am 
looking forward to meeting the chosen finalists and to listening to their vision. No matter who the final 
winner will be, just being in this selection is a great chance of exposure and exchange for them” 

Renzo Rosso, OTB President and mentor  
of the 2019 ANDAM Fashion Award’s winner

“This anniversary edition is a great opportunity to thank all the personalities who have contributed 
to ANDAM and have enhanced the prestige of its competition, since 30 years. I would like to pay 
tribute to the expertise and commitment of our jury’s members who selected 13 talented upcoming 
designers to come and present their project in Paris on June 27. I sincerely congratulate each finalist 
whose creative vision and strategic ambition allowed them to convince the jury.” 

Nathalie Dufour, founder and director of ANDAM

www.andam.fr

The 2019 ANDAM Fashion Award will offer four different prizes:

— The ANDAM Grand Prize (“major award”) of 250K euros ($280K)
— The Creative Label Prize of 100K euros ($111K)
— The Accessories Prize of 50K euros ($56K)
— The Fashion Innovation Prize of 30K euros ($33K)

On June 27th, the finalists will be given the opportunity to present their project to the 
judges panel. The 4 winners will be selected on both creative and business potentials 
and granted with a €430.000 global endowment, thanks to the support of the 
French ministry of culture, DEFI and its fifteen private sponsors.



THE FOUR NOMINEES FOR THE ANDAM GRAND PRIZE 250K€ ARE:

THE THREE NOMINEES FOR THE CREATIVE LABEL PRIZE 100K€ ARE:

www.andam.fr

Coperni  
Hed Mayner  
Koché
Kwaidan Editions

Boramy Viguier
Dawei
Nicolas Lecourt Mansion

Arnaud Vaillant  
& Sébastien Meyer, 
Coperni

Léa Dickely & Hung La, 
Kwaidan Editions  

Hed Mayner
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Christelle Kocher, 
KOCHÉ
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Boramy Viguier Dawei Sun,  
dawei

Nicolas Lecourt 
Mansion  
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THE THREE NOMINEES FOR THE ACCESSORIES PRIZE 50K€ ARE:

www.andam.fr

All ten finalists of the 2019 ANDAM Fashion Awards will be offered by:
	 — OBO, a guidance in the enhancement of their brand identity, development of their image,  
and advice in the execution of their events;
	 — Premiere Classe, a dedicated highlighting on its event during Paris Fashion Week 
associated to a targeted communication for French and international buyers and journalists;
	 — Swarovski, a dedicated workshop in the Swarovski showroom to discover their products 
diversity and the creative possibilities crystals offer for a collection.
	T he finalists of the Creative Label Prize will also benefit from a privileged access to IFM Labels 
program at Institut Français de la Mode. This 12-month training program is an accelerator for 
young creative brands.

THE THREE NOMINEES FOR THE FASHION INNOVATION PRIZE 30K€ ARE:

Fabrizio Viti
KARA  
Khaore

In addition to the three finalists, the experts 
committee valued Yuima Nakazato’s 
innovative technology and his new process 
of conception and production; they 
recommend the jury a special mention for 
his work.

Ananas Anam
Diam Concept
Worn Again Technologies

Fabrizio Viti Sarah Law,  
kara

Wei Hung Chen  
& Raiheth Rawla,  
Khaoré

Dr Carmen Hijosa,  
Ananas Anam

Alix Gicquel,  
diam concept

Dr Adam Walker  
& Cyndi Rhoades,  
Worn Again  
Technologies
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www.andam.fr

jury 2019

Francesca Bellettini 	 President & CEO, Saint Laurent

Jean Cassegrain		CEO  , Longchamp

René Célestin 		F  ounder, OBO

Xavier Clergerie		F  ounder, Premiere Classe, Who’s Next and Jean-Louis

Geoffroy de la Bourdonnaye	 President, Chloé

Guillaume de Seynes 	E xecutive Vice-President, Hermès

Thierry Guibert 		CEO  , Lacoste

Guillaume Houzé 		I  mage and Communications Director - Galeries Lafayette
				    and BHV MARAIS

Stefano Martinetto 	F ounder & Ceo, Tomorrow London Holdings Ltd

Bruno Pavlovsky 		  President of CHANEL Global Fashion 

François-Henri Pinault 	C hairman and CEO, Kering

Clarisse Reille		E  xecutive Director, DEFI

Renzo Rosso 		  President, OTB

Béatrice Salmon 		D  eputy Director in charge of Visual Art, French ministry of Culture

Nadja Swarovski 		  Member of the Executive Board, Swarovski

Sidney Toledano 		C  hairman & CEO LVMH Fashion Group

Emmanuelle Alt 		E  ditor-in-Chief, Vogue Paris

Michaël Amzalag 		F  ounder, M/M (Paris)

Mathias Augustyniak 	F ounder, M/M (Paris)

Tim Blanks 			E   ditor-at-large, Business of Fashion 

Caroline de Maigret 	 Model and Producer

Nathalie Dufour 		F  ounder and Managing Director, ANDAM

Joseph Ghosn 		E  ditorial Director, Vanity Fair

Martin Margiela 		F  irst ANDAM winner in 1989

Pascal Morand 		E  xecutive Chairman, Fédération de la Haute Couture et de la Mode

Delphine Perroy		E  ditor-in-Chief Fashion, Madame Figaro

Harley Weir 			  Photographer

Sponsors

Fashion professionals



ABOUT ANDAM

Founded by Nathalie Dufour, ANDAM is dedicated to supporting young designers 
and reinforcing Paris influence, as the world fashion capital.
	T o this end, ANDAM brings together institutional and major private actors 
of this cultural industry to develop coordinated strategies and transversal actions.
	C reated in 1989, the annual ANDAM Fashion Awards offer a financial and 
logistic support to fashion designers chosen after a long and in-depth process of 
selection. 

The 2019 ANDAM Fashion Award partners are:
CHANEL, Chloé, Fondation Pierre Bergé - Yves Saint Laurent, Galeries Lafayette, 
Hermès, Kering, Lacoste, Longchamp, LVMH,OBO, OTB, Premiere Classe, SAINT 
LAURENT, Swarovski, Tomorrow London Holdings Ltd, and the DEFI and ministry 
of Culture as historical public partners and main financial sponsors.

PRESS OFFICE

Karla Otto Paris  
 andam@karlaotto.com 
+33 (0)1 42 61 34 36

www.andam.fr

 
  


