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with M. Pierre Bergé as president,  ANDAM is dest ined to uni te and

coordinate the inst i tut ional  and pr ivate players of  th is cul tural  industry,  to 

develop strategic and t ransversal  act ions in favour of  young designers and 

Par is inf luence,  as the wor ld’s fashion capi ta l .

I  created the ANDAM award 25 years ago to ident i fy  and support  the 

emerging ta lents of  contemporary designers and assure the role of  Par is as 

a key fashion capi ta l .   In  l ight  of  g lobal izat ion the development of  our  

act ion has become essent ia l  and possible thanks to the mobi l izat ion of  

publ ic inst i tut ions and pr ivate patrons.   I t  belongs to us today to r ise to the 

double chal lenge of  the emergence of  a new generat ion of  designers in 

Par is and of  the sustainabi l i ty  of  the French fashion industry and

i ts inherent  ‘savoirs- fa i re ’ .   M. Pierre Bergé, président of ANDAM.

FOUNDED
IN 1989

BY NATHALIE
DUFOUR

THE 2014 ANDAM FASHION AWARD IS ORGANISED

THANKS TO THE VALUABLE SUPPORT OF ITS SPONSORS AND PARTNERS

PRESS RELATIONS : Karla Otto Paris - andam@karlaotto.com - +33 (0)1 42 61 34 36 
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ANDAM
CELEBRATES
25 YEARS
OF CREATION
AND OF
INTERNATIONAL
INFLUENCE

Through i ts  two annual  pr izes of 

€250.000  ($341,000) and €75.000  

($102,000),  ANDAM attests to be

a dr iving force in the development of 

fashion  designers in France and through 

Europe ,  thanks to the loyal  support  of

the french ministry of Culture and

Communication,  DEFI  -  grouping of  a l l  

French clothing industry -  and its pr ivate 

sponsors.

I am very happy to welcome three new sponsors this year allowing us to strengthen

our support to young fashion designers and widen our actions globally. More than ever,

we are willing to attract tomorrow’s talents in Paris. Paris has a unique dynamism

and expertise, linking Couture know-how to European creativity.

Nathalie Dufour, director of ANDAM

ANDAM BENEFITED FROM THE 
COMMITMENT OF  :
Fashion GPS, Pierre Bergé

Yves Saint Laurent Foundation,

Hudson’s Bay Company,

Les Galeries Lafayette,

Longchamp, LVMH,

OTB, Swarovski,

thecorner.com,

Yves Saint Laurent.

ANDAM CELEBRATES ITS 25TH 
ANNIVERSARY, WELCOMING IN 
ITS CONSORTIUM OF SPONSORS-
INVESTORS :

Kering Group represented by its CEO M. 

François-Henri Pinault, M·A·C Cosmetics

represented by Group President, the Estee Lauder 

Companies Inc., M. John Demsey, and Tomorrow 

London Limited represented by its CEO

Stefano Martinetto.
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A GLOBAL ENDOWMENT
OF €325.000
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International  Fashion Pr ize in 

the world ,  the ANDAM 

Fashion Award  wi l l  offer  to a 

French or  foreign designer 

wi l l ing to establ ish a sustai-

nable business in France thus 

contr ibut ing to the

dynamism of  Par is fashion 

scene and French industry :

€250 000
DONATION FOR
ANDAM FASHION AWARD

The fourth edit ion of the First  

Col lect ions Pr ize  wil l  offer  a  

grant  to a young company 

based in France conf i rming 

ANDAM’s commit ted support  

to the French fashion

industry :

€75 000
DONATION FOR THE FIRST 
COLLECTIONS PRIZE

IN ADDITION TO THESE FINANCIAL ENDOWMENTS,

the two fe l lowship winners wi l l  access to a wor ldwide v is ibi l i ty  by having the opportuni ty  

to present  their  col lect ions to the internat ional  corps of  journal ists and buyers dur ing 

Par is Fashion Week in October 2014.
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Support ing ta lent  and encouraging creat iv i ty  are part

and parcel  of  the Ker ing v is ion,  as expressed in our s ignature 

‘Empowering Imaginat ion’ .  I  bel ieve i t  is  our  duty to promote 

young designers,  and help them develop and reach their

potent ia l .  By taking part  in  the ANDAM, I  am happy Ker ing

is contr ibut ing to Par is ’  inf luence in the creat ive f ie ld.  I  am also 

very proud to be the mentor  of  the 2014 edi t ion of  the ANDAM 

Fashion Award.  I  wi l l  do my best  to help the winner br ing a new, 

or ig inal  and refreshing v is ion to the fashion wor ld.

stated François-Henri  Pinault.  

CEO of  Ker ing Group, François-Henr i  Pinaul t  is  succeeding Renzo Rosso,

president  of  OTB Group, as the mentor  of  the 2014 ANDAM Fashion Award.

For two years,  the fe l lowship winner wi l l  benef i t  f rom a pr iv i leged mentorship on both 

creat ive and strategic (Financial ,  legal ,  market ing,  communicat ion,  product ion,  . . )  

d imensions of  h is/her  business so as to develop his or  her  label  and bui ld an

internat ional  reputat ion as rapidly as possible.

FRANCOIS-HENRI PINAULT,
MENTOR OF THE 2014

ANDAM FASHION AWARD WINNER
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M·A·C Cosmetics
pledges to contr ibute to the promotion of  the nominees image and notor iety by offer ing them  in-kind 

make-up support  both backstage during Fashion Week as wel l  as makeup ar t istry and product for  other 

col lect ions,  look books and various events throughout the year.  The winners wil l  be offered guidance  

to help develop their  international  awareness.

M.A.C is  intr insical ly  steeped in fashion.   For over 20 years we have col laborated wi th designers 

backstage and today we support  over 850 shows global ly  each year.  Beyond the runway,  M·A·C

pioneered the idea of  makeup brands col laborat ing wi th establ ished and emerging fashion designers 

and we look to al ign ourselves wi th organizat ions who authent ical ly  support  advancement of

the fashion community.  For th is reason we bel ieve ANDAM is the perfect  partner  and are honored

to work wi th an organizat ion that  helps nurture and sustain innovat ion in fashion by ident i fy ing

emerging designers wi th the most promising creat ive potent ia l .  I  am exci ted to jo in th is except ional  

panel  in  select ing the winning ta lent  for  the 2014 ANDAM fashion award and support ing their  ar t ist ic

expression .  John Demsey, Group President,  The Estée Lauder Companies Inc.

thecorner.com
is  renewed for  the new edi t ion and wi l l  offer  the 6 f inal ists of  the ANDAM Fashion Award the opportuni ty  

to present  their  brands al l  over  the wor ld through the global  window of  the luxury onl ine bout ique.

A special  area ent i re ly  dedicated to the ANDAM Fashion Award on thecorner.com wi l l  showcase the 

FW14/15 col lect ions of  the designers.  In addit ion to th is,  the f inal ists wi l l  be involved in an exclusive 

project  where they can fu l ly  express and reveal  their  creat iv i ty.  

Fashion GPS

wil l  g ive the nominees a one-year digi ta l  and technological  consul tancy.  They wi l l  have access

to Fashion GPS expert ise and the winner,  to Eddie Mul lon support  regarding the development

of  h is/her  communicat ion tools and opt imizat ion of  h is/her  technological  processes.

Hudson’s Bay Company

Canada’s leading department store,  pledges to buy the Spr ing-Summer 2015 col lect ion of  the

ANDAM Fashion Award’s winner.

MENTORING AND SPECIFIC COLL ABORATIONS

www.thecorner.com
www.thecorner.com
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La Maison du Savoir-Faire et  de la  Création
To help the designers meet their  product ion and technical  needs,  ANDAM wi l l  col laborate wi th the 

‘Maison du Savoir-Faire et  de la Créat ion’  whose mission is  to promote the French fashion businesses 

that  pract ice and preserve unique art isanal  and industr ia l  expert ise by makes these business’s ski l ls  

avai lable to brands and designers.  With dedicated tools,  serv ices and assistance programs, they wi l l  

g ive the ANDAM winners an indiv idual  monitor ing and offer  their  expert ise for  their  col lect ions

management and product ion control ,  including their  select ion of  manufacturers the most sui table to 

t ranslate their  creat iv i ty.

Tomorrow London Limited
The London, Par is,  Mi lan based distr ibut ion showroom,  wi l l  offer  the First  Col lect ions Pr ize winner

a pr iv i leged commercial  and strategic mentorship.  The winner wi l l  show in Par is and Mi lan showrooms 

and Tomorrow wi l l  appoint  a Brand Support  Sales Manager to promote and sel l  the col lect ion alongside 

the Designer team. 

 

We are honoured for  having been selected and appointed in the ANDAM prest ig ious jury.  Our

relent less commitment in  support ing young designers  wi l l  certa in ly  help them grow their  business.

said Stefano Martinetto,  CEO of Tomorrow.

Galer ies Lafayette

During Par is Fashion Week,  Galer ies Lafayette cont inues i ts  support  to the First  Col lect ions Pr ize 

winner by host ing and producing the presentat ion of  i ts  next  col lect ion to the press and buyers.  To 

celebrate ANDAM 25th anniversary,  and invi ted by Gui l laume Houzé,  group’s communicat ion and image 

director,  an exhibi t ion wi l l  be hosted f rom September 2014 at  the Galer ie des Galer ies,  exhibi t ion space 

located on the 1st  f loor of  the department store.

Swarovski

Swarovski  wi l l  offer  the f inal ists the opportuni ty  to discover their  product  diversi ty  and the creat ive 

possibi l i t ies crystals offer  for  a col lect ion.  Each designer wi l l  benef i t  f rom a dedicated workshop in the 

Swarovski  showroom. Next  September,  Swarovski  wi l l  partner  wi th ANDAM to host  the pr ize ceremony 

gala and celebrate 25 years of  creat ion.



A N D A M
F A S H I O N  A W A R D

2 0 1 4

SPONSORS

FRANCESCA BELLETTINI
CEO, REPRESENTING THE HOUSE OF YVES SAINT LAURENT

 
PIERRE BERGÉ

REPRESENTING THE PIERRE BERGÉ -  YVES SAINT LAURENT FOUNDATION

SOPHIE DELAFONTAINE
CREATIVE DIRECTOR, REPRESENTING THE HOUSE OF LONGCHAMP

JOHN DEMSEY
GROUP PRESIDENT, THE ESTEE LAUDER COMPANIES INC.,  REPRESENTING M·A·C COSMETICS

GUILLAUME HOUZÉ
GROUP'S COMMUNICATION AND IMAGE DIRECTOR, REPRESENTING THE GALERIES LAFAYETTE

FEDERICO MARCHETTI
FOUNDER AND CEO OF YOOX GROUP, REPRESENTING THECORNER.COM

STEFANO MARTINETTO
CEO, REPRESENTING TOMORROW

EDDIE MULLON
CEO, REPRESENTING FASHION GPS

FRANÇOIS-HENRI PINAULT
CEO, REPRESENTING KERING GROUP

RENZO ROSSO
PRESIDENT, REPRESENTING OTB GROUP

PIERRE-YVES ROUSSEL
CHAIRMAN AND CEO FASHION GROUP, REPRESENTING LVMH

NADJA SWAROVSKI
MEMBER OF THE EXECUTIVE BOARD REPRESENTING SWAROVSKI

SUZANNE TIMMINS
SVP AND FASHION DIRECTOR, REPRESENTING HUDSON’S BAY COMPANY

INSTITUTIONAL PARTNERS
FRENCH MINISTRY OF CULTURE AND COMMUNICATION

DEFI

RELATIONS PRESSE :  Karla Otto Paris  -  andam@karlaotto.com -  +33 (0)1 42 61 34 36
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